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	Abstract:  


	The concept of customer / consumer experience has fundamentally impacted the understanding of how consumers evaluate and choose the products and services they buy. Consumer experience is conceptualized as sensations, feelings, cognitions, and behavioral
responses evoked by marketing-related stimuli that are part of a brand’s design and identity, packaging, communications, and environments.
Whereas the rise of the experience economy has already transformed how optimal offerings are designed in the service industry, there is a lack of actionable and convenient overarching frameworks and methods for adopting the extant understanding on customer experience thinking in the manufacturing industries. 
This paper aims at introducing a novel method for incorporating the consumer experience approach emphasizing the sensory perception and cross-modal integration into the packaging design of food products. We will deconstruct the consumer experience into its most critical components consumers mostly long for when making a purchase decision of a packed grocery product. We then introduce a visual lexicon for the purpose of translating these critical, textually defined components into the corresponding packaging design stimulus with the help of consumer research. 
Finally, we illustrate how the generated method can be utilized to create a visual specification of the optimal consumer experience to guide the design of product packages and brands.  

The implications of the present research are that adopting the consumer experience approach and the novel visual specification method helps marketers and designers in conveying the promise of the critical components of the consumer experience through optimal visual stimulus in the packaging design to the targeted consumers.


